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FYRE

ART DIRECTION + DESIGN = A & O3/ GRAPHICS PACKAGE FOR A BLOCKBUSTER DOCUMENTARY.
UNIQUELY DESIGNED AND THEN ANIMATED BY KIM HO FOR THE AWARD WINNING DOCUMENTARY, FYRE:
THE GREATEST PARTY THAT NEVER HAPPENED. THE GRAPHICS PACKAGE CREATED, TOOK UNIQUE CUES
FROM SOCIAL MEDIA DESIGN, SCREEN PIXELATIONS AND FLICKERING DIGITIZED FLAME EFFECTS. EV-
ERYTHING FROM IPHONE MOCKUPS TO CUSTOM CLOSED CAPTION DESIGNS WERE CREATED TO BE USED
IN A FINAL DIRECTORS CUT OF THE FILM AS WELL IN THE COMMERICIALLY STREAMED CUT AVAILIBLE TO
WATCH ON NETFLIX.

CHECK IT OUT /& R -

ROLL CREDITS

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM

THE GREATEST PARTY
THAT NEVER HAPPENED

@SHREYACHOPS SHREYACHOPRA2695@GMAIL.COM



https://www.netflix.com/search?q=FYRE&jbv=81035279
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KUSH 3.0

ART DIRECTION + FILM DIRECTION + DESIGN = A &7/ POWER PRODUCT CAMPAIGN.

A FRESH TAKE ON THE MASCARA LEAD FRANCHISE, THIS CAMPAIGN WAS DEVELOPED TO PARTNER A
HIGH PERFORMANCE PRODUCT WITH YOUNG PERFORMERS LOOKING FOR THAT HIGH. CONCEPTED WITH
THE TEAM AT MILK MAKEUP - | LEAD A HIGH BUDGET, HIGH CONCEPT 360 CAMPAIGN PHOTOSHOOT, VID-
EO SHOOT AND ROLLOUT FOR MILK MAKEUP'S NEW KUSH LIQUID LINER, INTERNALLY DUBBED “KUSH 3.0".
THE CAMPAIGN PUSHED THE IDEA OF THE COMMERCIAL BEAUTY CAMPAIGN INTO A FASHION FORWARD
SPACE MAINTAINING A YOUTHFUL ATTITUDE DRIVEN BY SELF EXPRESSION AND HIGH EFFICACY IN EVERY-
THING MILK DOES. THE FINAL KUSH FILM WAS PREMIER ON A JUMBOTRON AT MADDISON SQUARE GAR-
DENS IN CONJUNCTION WITH A BILLIE EILISH CONCERT AND FOLLOWED UP WITH 3 SPOTLIGHT MOVIES
ABOUT THE INCREDIBLE CAST OF THE KUSH 3.0 CAMPAIGN. BOOM.

CHECK IT OUT /&R -

ROLL CREDITS
STARRING.....conmnnnnsnnn CHARLOTTE LAWRENCE + MEREBA + 070SHAKE + MADS MULLINS
DIRECTORS......ovnnsssssssssssssssns OSFHRE YA CHOPRA + GEORGIE GREVILLE
CINEMATOGRAPHERS.......onssssssmssssssssssnes GAUL PORAT +ALEX BERGMAN
PRODUCER......ccmnsssssssssssnnn VIICHELLE FRENCH + WHOODEN COLLECTIVE

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM
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https://www.youtube.com/watch?v=7KrQx9VJIEE&ab_channel=MilkMakeup
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Meet 070 Shake. Shake is a New Jersey-born
singer and rapper here to turn the #volumeUP on
what it's like to get in the zone.
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HOLIDAY 2020

ART DIRECTION + ANIMATION DIRECTION + DESIGN = A &7&@/icrt) & HOLIDAY PARTY/CAMPAIGN.
MADE DURING A GLOBAL PANDEMIC ON A VERY SMALL BUDGET, THIS PROJECT REQUIRED A BIG DE-
SIGN LIFT AND A BIG HEART (FULL OF HOLIDAY CHEER). UTILIZING BEAUTY ASSETS MILK MAKEUP HAD
ALREADY SHOT AND A FRESH NEW STILL LIFE SHOOT, THIS DIGITAL CAMPAIGN WAS CREATED WITH

A HEAVY DESIGN AND CGI HAND INSPIRED BY NEW AGE DISCO RECORD COVERS TO PROMOTE THE
BRANDS HOLIDAY MAKEUP SETS. SETS > SET LIST. GET IT?

ROLL CREDITS
PHOTOGRAPHER......cs s HUGO COMTE
STILL LIFE PHOTOGRAPHER. ... s KANJI ISHI
G JET SET STUDIO
VIDEQ ED T im0 STEF REY
A _.i..-..-. PRI B e H_.| DR P -~ B
| G |
SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM @SHREYACHOPS' (S  SHREYACHOPRA2695@GMAIL.COM
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SUNSHINE SKIN TINT comine soon)

ART DIRECTION + FILM DIRECTION + DESIGN = A @@[@W@g{ BREAK IN A DARK YEAR.

LAUNCHING A TRIPLE-A PRODUCT IN THE MIDDLE OF A PANDEMIC PROVED TO BE A CHALLENGE. THE
CREATIVE FOR THE LAUNCH OF SUNSHINE SKIN TINT SPF 30 HOPED TO INJECT SOME LIGHT, ENERGY
AND FREEDOM BACK INTO OUR LIVES CAPITALIZING ON THE PRODUCTS CLEVER ON-THE-GO DESIGN
AND SPF FILLED FORMULA. INSPIRATION WAS TAKEN FROM PULSATING JAMIE XX TRACKS, COMING OF
AGE MOVIES AND 90'S DELIA'S CATALOGUES TO PRODUCE A ONE OF KINDA, FULLY OUTDOOR CAM-
PAIGN- FEATURING OVER 32 MODELS, SHOT IN 2 DIFFERENT CITIES, WITH A CAST OF MILK FRIENDS AND

FAMILY.

ROLL CREDITS
PHOTOGRAPHER....csss s s MARCUS COOPER + EMILY LIPSON
STILL LIFE PHOTOGRAPHER.... s s s sy KANIJI ISHI
5 O WHOODEN COLLECTIVE
VIDEQO EDI T ssssssss s s s LOGAN SEAMAN
VIDEOGRAPHERS.......onssss s s ALISON DUPRAS + WYATT WINFREY

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM
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SHAWHN LAKIN WEARS SUNSHINE SKIN TINT 5
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MIMI QUIQUINE USES HYDRO GRIP PRIMER AND
SET + REFRESH SPRAY
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LA LUNA

ART DIRECTION + DESIGN = A @}@@@ff@/@g BRAND IDENTITY FOR A REAL NEW YORK PARTY.

THE CREATIVE BRANDING FOR LA LUNA MUSIC FESTIVAL HOSTED BY MATTE PROJECTS WAS INSPRIRED
BY THE PHASES OF THE MOON INTERPRETED TROUGH VARIOUS TYPE TREATMENTS AND CAREFULLY
COMPOSED LAYOUTS. DESIGNS WERE FINISHED WITH A HAND-DRAWN, STOP MOTION COLLAGE EF-
FECTS AND DELICATE ILLUSTRAIONS. ALL TYPE WAS HEAVILY TREATED THROUGH ZEROXING, SCANNING
AND CUTTING WHILE PAINTERLY DETAILS WERE INCLUDED TO ADD A PERSONAL DELICATE TOUCH. A
LOVING PEICE OF VISUAL POETRY SET TO THE IMAGES OF MOONLIT DANCES.

CHECK IT OUT /& R &

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM @SHREYACHOPS SHREYACHOPRA2695@GMAIL.COM



https://www.youtube.com/watch?v=9pgr7rpN018&ab_channel=MATTEProjects
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MATTE | a3 Luna 2019 - Recap N o= o ~»
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PRIDE 2020

ART DIRECTION + DESIGN = A @3 &€/ CELEBRATION OF INDIVIDUALITY.

TO CELEBRATE MILK MAKEUP'S PRIDE 360 INTIATIVE AND THE LAUNCH OF THEIR LIMITED EDTION PRIDE
GLITTER LIP BALM A NEW IDENTITY WAS CREATED TO SUPPORT THE ONGOING PROJECT AND RAISE
MONEY FOR THE CENTER. A LOGO AND SEAL THAT COMBINED A WIDE BOLD TYPEFACE WITH A CUS-
TOM CALLIGRAPHIC FACE CREATED THE JUXTAPOSITION OF STRENGTH AND INDIVIDUALITY AND WAS
PROUDLY STAMPED ACROSS ALL CREATIVE. A SERIES OF ZINES WERE THEN DISTRIBUTED ONLINE COM-
BINING SELFIES, EDITORIAL PHOTOGRAPHS (SHOT BY MARCUS COOPER) AND VIDEO INTERVIEWS TO
SPOTLIGHT MILK COMMUNITY MEMBERS WHO WANTED TO CHAMPION A VIRTUAL PRIDE CELEBRATION
AND SPEAK TO THEIR EXPERIENCES AS LGBTQIA+ PEOPLE TODAY.

ROLL CREDITS
PHOTOGRAPHER. ... s s MARCUS COOPER
STILL LIFE PHOTOGRAPHER. ... s s KANJI ISHI
VIDEOQO EDI T s s s s s STEF REY
SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM

@SHREYACHOPS
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MILK MAKEUP
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SYD:FIT

CREATIVE DIRECTION + VIDEO DIRECTION + DESIGN = A @/@& @ @% BUT SOULFUL TAKE ON FITNESS.
FITNESS GURU, SYDNEY MILLER WANTED TO CREATE A FITNESS BRAND AND TRAINING CLUB THAT CAP-
TURED THE WHOLISTIC NATURE OF NUTRITION, EXCERCISE AND MINDFULLNESS. THE BRAND DESIGN
UTILIZED SPLIT SCREEN IMAGES THAT CONNECTED FITNESS TO THE OUTSIDE WORLD BROUGHT TOGTH-
ER BY A BOLD LOGO INSPIRED BY THE FACE OF A STOPWATCH. THE IDEA OF TIME PROVIDED THE KEY IN-
SPIRATION FOR TYPE SETTINGS OFTEN, SPINNING IN CIRCLES AND MOVING LIKE TICKERS ACROSS THE
SCREEN TO REPRESENT THE CIRCULAR NATURE OF HER WORKOUTS AND THE NESSECITY OF APPLYING
TIME AND PRESENCE TO SELF-GROWTH.

CHECK IT OUT /@ @R & -

ROLL CREDITS

CREATIVE DIRECTION...ccmmsssssssssssssssssssssssssssesn O FHRE YA CHOPRA

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM

_ COPYRIGHT © 2021 SH

@SHREYACHOPS



https://www.instagram.com/p/CBtYsCag3sp/
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MILK MAKEUP ANTHEM

ART DIRECTION + ANIMATION DIRECTION + DESIGN = A @é@@%/@@%@@?&%{ GLOBAL TAKEOVER.
AS MILK MAKEUP PREPARED TO LAUNCH IN THE EU, A HIGH ENERGY AND BOLD ENTRANCE WAS RE-
QUIRED TO INTRODUCE OUR EUROPEAN AUDIENCE TO OUR PRODUCTS AND OUR COMMUNITY AND
NEW YORK SPIRIT. INSPIRED BY NEW YORK CITY STREET WHEATPASTES AND MILK'S LOUD, YOUTHFUL
ATTITUDE WE SHOT A MASSIVE CAMPAIGN WITH THE LEGENDARY ALASDAIR MCLELLAN, FEATURING
36 MODELS THAT THEN TRANSALTED IT NTO A CGlI WONDERLAND VIDEO ANTHEM COMPLETE WITH

A HEARTRACING SOUNDTRACK BY DIPLO. THE CAMPAIGN FILLED ALL SEPHORA STORES ACROSS THE
EU WITH FULL EXPERIENTIAL TAKEOVERS IN SPAIN, GERMANY AND FRANCE, SUCCESSFULLY GETTING
THE WORLD READY FOR MILK DOMINATION,

CHECK IT OUT /& R &

ROLL CREDITS

PHOTOGRAPHER.....ccsssmssssssssssssnn ALASDAIR MCLELLAN

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM
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https://www.youtube.com/watch?v=LhFiIAKBtAo&ab_channel=MilkMakeup
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HYDRO 2.0

ART DIRECTION + DESIGN = A %@&%@/F-1 INSPIRED TAKE ON A GRIPPING FORMULA.

BRINGING A NEW EDGE TO THE WORLD OF SETTING SPRAYS AND PRIMERS, THE INSPIRATION FOR THIS
CAMPAIGN WAS CHAMPIONED BY HYDRO GRIP PRIMER AND SET+REFRESH SPRAY'S EXTREME HYDRAT-
ING AND GRIPPING FORMULA. GRAPHICS HAD HEAVY RACING AND MOTO-CROSS REFRENCES WITH
CUSTOM 3-D TYPEFACES ZOOMING ACROSS SCREENS LIKE TIRES GRIPPING TO A RACETRACK. THE CAM-
PAIGN WAS COMPLETE WITH ACTION PACKED STREET SHOOT BY XAVIER LUGGAGE AND HIS UNIQUE
LENS TO CAPTURE THE HYDRO PRODUCT FAMILY'S EFFICACY AND BADASS ATTITUDE.

ROLL CREDITS
PHOTOGRAPHER......cimnsnssnsnsss s, XAVIER LUGGAGE + HUGO COMTE
STILL LIFE PHOTOGRAPHER. ... s s KANJI ISHI

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM

»' @SHREYACHOPS

SHREYACHOPRA2695@GMAIL.COM
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THE GRAND MESS

CREATIVE DIRECTION + FILM DIRECTION + DESIGN = A &7/ OV & @</ + CINEMATIC IDENTITY.
PULLING INSPIRATION OF OLD AND NEW WORLDS: ANCIENT ROMAN RUINS AND HEIROGLYPHS AS
WELL AS THE WIDE SWEEPING PHOTOGRAPHY OF WIM WENDERS AND PHILIP-LORCA DICORCIA THE
IDENTITY FOR MUSICIAN: THE GRAND MESS WAS DESIGNED TO HAVE A RELIGIOUS UNDERTONE AND
WHIMSY EQUALLY INSPIRED BY CHARLES MANSON AND JULIUS CEASAER. INSTEAD OF DESIGNING
SINGLE PEICES OF COVER ART: EVERY EP RELEASED IS ACCOMPANIED BY A DIGITAL EDITORIAL - COM-
BINING CINEMA AND STILL IMAGERY INTO AMBIENT SOCIAL MEDIA STORYBOARDS.

ROLL CREDITS

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM @SHREYACHOPS SHREYACHOPRA2695@GMAIL.COM
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[ LIE TO YOU ]

S ———

I HATE IT WHEN I LIE TO YOU- BUT I LOVE WHEN YOU BELIEVE ME. FILL ALL MY GAFS WITH NEON GOLD.

I"M EASTER TOD REMEMBER IF T SHINE A LITTLE MORE. T"LL MAKE MYSELF UNFORGETTABLE. RADIATE TILIL

I DEOWN IN THE LIOHT THAT COVERS ALL MY WREONOGS. KEEFP YOU AT A DISTANCE. BLUR THE FICTURE

UNTIL YOU CAN SEE ME BETTER. NEVER TRIPPING ON MY LOOSE ENDS, S0 I CAN MEAN THE WORLD TO YOU.I

HATE IT WHEN I LIE TO YOU- BUT I LOVE WHEN YOU BELIEVE ME.I DON'T WANT YOUR LOVE I WANT YOUR

ADORATION. 1 HATE IT WHEN I LIE TO YOU- BUT I LOVE WHEN YOU BELIEVE ME. I DON'T WANT YOUR LOVE
I WANT YOUR ADORATION.

OU FING AND IT LEAVES
DON'T FIND YOURSELF 1IN ME
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COLLINA STRADA

ART DIRECTION + DESIGN = A Ofesie)es ¢ 72 LOOKBOOK AND ZINE.

MADE IN THE MIDDLE OF A GLOBAL PANDEMIC, THIS DIGITAL STORYBOOK WAS DESIGNED TO INSPIRE
CREATIVITY AND COLLABORATION BETWEEN ROOMATES AND FRIENDS TRAPPED IN DOORS. SHOT EN-
TIRELY REMOTELY, THE LOOKBOOK FEATURES THE UNIQUE LENS OF CHAD MOORE, THE FRIENDSHIP
OF SARA AND SASHA CREATING ART FROM MILK MAKEUP PRODUCTS AND COLLINA STRADA FACE
MASKS TO HELP PROMOTE SAFETY AND FUN (AT A SAFE SOCIAL DISTANCE) WHILE RAISING MONEY
FOR THE CENTER.

ROLL CREDITS
STARRING......covnnnssssssssssseses SARA HIROMI + SASHA MELYNCHUK

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM
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#LivaYourLook Paga & At Homa #LivoYourLook Paga?
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#LiveYourLook At Home
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CARNIVORE

ART DIRECTION + ANIMATION DIRECTION + DESIGN = A J/Ol/ & @& @&/ KEY ART PACKAGE.
DESIGNED TO FEEL LIKE A CREATURE’S MOUTH OR A CARNIVOROUS BEING EATING ITSELF

- THE TYPE SETTING FOR THE SHORT FILM “CARNIVORE” WAS CUSTOMIZED TO MATCH THE
MORBIB TONE OF CONSTANCE TSANG’S SHORT. FILM POSTERS WERE DESIGNED TO ALIEN-
ATE THE IMAGE OF THE HEROINE WHILST DISTORTING PHYSICAL ENVIROMENTS AND SPAC-
ES AS THOUGH CAMOUFLAGED BY INVISIBLE TREES - LAID OUT IN TYPEWRITER STYLE DOC-
UMENTS TO CAPTURE AN OLD MONEY DISPOSITION.

ROLL CREDITS

CREATIVE DIRECTION...cccmmsssssssssssssssssssssssssssseenn O RE YA CHOPRA
EXECUTIVE PRODUCER.....ommmmmsssssssssssssssssens GAR Y JOJI FUKANAGA

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM

COPYRIG gl ECRLPARSHRE YA Gfgl6l=zrSIIUDIO, ANR RIGHTS [RISSISRVED.

DIRECTED BY CONSTANCE TSANG
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AN AT&T HELLO LAB PROJECT

L g 11

DIRECTED BY CONSTANCE TSANG

DIRECTED BY CONSTANCE TSANG - SCREENPLAY BY CONSTANCE TSANG - AN AT&T HELLO LAB PRODUCTION - WITH FULL SCREEN AND WHALE ROCK INDUSTRIES - STAR-

RING ANNAPURNA SRIRAM - JESSE EISENBERG - TILDA SWINTON - CASSIDY ELLIS - MUSIC BY ALEX SIESSE - PRODUCTION DESIGN BY ANNA TAYLOR - GRAPHIC DE-

SIGN BY SHREYA CHOPRA - DIRECTOR OF PHOTOGRAPHY MICHAEL POGRARIAN - CASTING BY SOCAN PRODUCTIONS - CINEMATOGRAPHY BY MARTA CRUENAS - SHOT AT AL-
DER MANOR, YONKERS, NY
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CLUB-COLLECTIVE

CREATIVE DIRECTION = A ‘@ ©® O&. AND CARE-FREE AGENCY MODEL.

THE BRANDING FOR MY OWN AGENCY CLUB-COLLECTIVE WAS ABOUT FUN, CHANNELING THE ENER-
GY OF ALL THE PROJECTS YOU WANTED TO SEE THROUGH BUT WERE KILLED IN V4, THE JOY OF THE
COLLEGE ALL-NIGHTER AND THE STUPID ROM-COMS THAT MADE YOU LAUGH BUT ALSO INSPIRED
YOU. DESIGNED TO BE EVER CHANGING, THE CURRENT ITERATION OF CLUB COLLECTIVE IS ALL ABOUT
EXCESS, BRIGHT COLORS, OUTRAGEOUS BARELY LEGIBLE TYPE AND CAMPY CINEMA TO HELP OUR
CLIENTS AND OURSELVES LOOSEN UP AND JUST MAKE WORK THAT IS FUN TO MAKE AND FUN TO
LOOK AT.

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM @SHREYACHOPS SHREYACHOPRA2695@GMAIL.COM
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CHARLIES ANGELS, 2000
KEVIN & PERRY GO LARGE, 2060
13 GOING ON 30, 2004
DEATHPROOF, 20087
CLIMAX, 2018
THE GREAT BEAUTY. 2013

Bicap 03 Tha Grand Mess 04 A Tring Cated Cuest
. J;sm:mﬁa&gﬁ foraig David 07 Shea Puse 0F Fal Freddy :;Dmp i
2 Vince Siapies 10 Bilky tadns Twins mféi.llhmﬂlaw
13 M Rippeton 14 N £ Bioc Party

- 1R
OF THEIR CARE-FREE, CLUB-GOING, C

EMPIRE RECORDS, 1995
THE BREAKFAST CLUB, 1985
CHARLIES ANGELS: FULL THROTTLE, 2003
YOUNG & BEAUTIFUL, 2014
CENTER STAGE, 2006
SON OF THE MASK, 2005

CLUB-COLLECTIVE.COM @SHREYACHOPS SHREYACHOPRA2695@GMAIL.COM
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VEGAN MILK

ART DIRECTION + EXPERIENTIAL + DESIGN = A &7/ @@/ DELIVERY IN THE MAKEUP AISLE

VEGAN MILK MOISTURIZER AND CLEANSER HAD THE PERFECT INGREDIENT STORY FOR A EXPERIEN-
TIALLY DRIVE LAUNCH DUBBED “THE MILK MART" WHILE PRODUCT IMAGERY WAS SHOT TO HAVE A
HEROIC BUT WELL-USED QUALITY AND SUPPORTED BY EN-MASSE IMAGES OF PRODUCTS PILED IN A
WAREHOUSE, BEAUTY IMAGERY WAS ALL ABOUT REAL, AUTHENTIC ATTITUDE AND NO RETOUCHING.
AN EXTENSIVE GRAPHICS SYSTEM WAS CREATED TO SUPPORT MULTIPLE EVENTS WHERE FUTURIS-
TIC SUPER MARKET STORE FRONT'S WERE BUILT WITH UNIQUE, BARCODES AND LABELLING SYSTEMS
HELPING SHOPPERS LEARN ABOUT THE PRODUCT. EVERYTHING WAS CONSIDERED AND DESIGNED
FROM PRICE TAGS TO “NUTRIONAL LABELS" TO MAKE THE MILK MART A FULLY REALIZED SHOPPING
DESTINATION FOR ALL YOUR SKINCARE NEEDS.

CHECKIT OUT /&R & -

ROLL CREDITS

STILL LIFE PHOTOGRAPHER....ccnsssssssssssssssns KANJ L ISHI
STARRING......cncmmnnnnnn . HERESA HAYES, MASSIMA DESIRE, BLUE LINDEBURG, ANITA JANE

SHREYA-CHOPRA.STUDIO CLUB-COLLECTIVE.COM
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https://www.instagram.com/p/B6B-S8CHiOQ/
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SHREYA CHOPRA * STUDIO

SHREYA IS A YOUNG CREATIVE, DIRECTOR AND ART DIRECTOR BASED IN NEW YORK, STRIVING TO CREATE WORLDS

AND WATCH THEM BURN; TO BEND GENRES AND BOTTLE HUMOR, BRINGING TWO UNEXPECTED IDEAS TOGETH-

- ER TO CREATE A PICTURE THAT IS ENTIRELY COMPLETE AND UNUSUAL. SHE IS MOST PASSIONATE ABOUT DRIVING

SOUNDTRACKS, THE TINY DESIGN DETAILS, SWEEPING CINEMATIC IMAGES, ADULT ARYMATION TV SHOWS, MAXI-

MALISM, REAL REPRESENTATION AND LAUGHTER. HER INFECTIOUS CURIOSITY AND EXCITEMENT HAVE ALLOWED

HER TO WORK WITH CLIENTS SUCH AS MILK MAKEUP, ADIDAS, PRADA, CARTIER, DOLCE AND GABANNA, UNIVERSAL
MUSIC GROUP, MED MEN, REEBOK AND APPLE MUSIC.
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